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I. Abstract 
The purpose of this deliverable is to present the tools we are going to use in the ROAD TRHYP 

project regarding Dissemination, Exploitation and Communication (DEC).  

Our goal is to enable the plans and coordination to have an optimum and consistent 

communication by the coordinator and the partners. 

This deliverable presents the tools we put in place and show an exhaustive list of DEC actions 

the project could benefit of. The progress of listed actions will be reported in three plans for 

dissemination and exploitation, including communication activities at M3, M15 and M27. 

 

 

II. Description of the tools 
 
 

A.Tools for Communication and Dissemination 

The tools we are going to use are listed below:  
 a website, logo and graphic charter to create an official platform and media to 

refer to project outcomes and support project’s communication and 
dissemination 

 templates for project deliverables and presentations 

 posts on official LinkedIn and Twitter accounts of the partners, redirecting 
visitors to Road Trhyp's website 

 Participation to professional and public events (mainly for Air Liquide, Arkema 
and Covess) 

 Dissemination through scientific and conferences (Air Liquide, WUT, Efectis 
and Pprime) 

 

 

B.Definition of targets for ROAD TRHYP for 

communication and dissemination 

a. Audiences 
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To maximise the success our exploitation plan, various kinds of stakeholders will be 

targeted. These stakeholders are either direct future customers, professional 

associations or policy makers. The following table presents a global overview of these 

targeted audiences: 

 

 

Target audiences Project objectives 
Content to be 

disseminated 

Tube / trailer 

manufacturers 

transporting other types 

of gases than H2  

Besides H2 storage, the technology can be used for 

other gas usages. It is our objective that the 

technology is known beyond the Hydrogen sector 

(accumulators, electrolysers,). 

Main content to be 

disseminated is 

information related to type 

V performance (fire, burst, 

pressure, …) and added 

value (transported 

volumes, safety, TCO, 

lower environmental 

impact …) 

Thermoplastic polymer 

manufacturers 
Objective is to have as many tube and trailer 

manufacturers across the world aware about the 

project in order for them to request a licence for the 

technology developed within ROAD TRHYP. 
H2 trailer and tube 

manufacturers  

End-users from the H2 

sector 

To maximise the adoption of the technology, the 

project must address end-users. End-users will put 

pressure on their suppliers to adopt the new 

innovative technology. 

Economists from the 

composite sector  

The composite sector always lacks concrete financial 

data and evidence to foster their use. The project 

aims to disseminate this information to key profiles 

such as Elmar Witten,  Managing Director Managing 

Director of AVK - Federation of Reinforced Plastics 

Academic laboratories 

Content will also be brought to the wider scientific 

community to foster follow-up research projects and 

collaboration with consortium partners. 

H2 clusters 
Clean H2JU, EGHAC, IPCEI, Hydrogen Valleys, H2 task 

force from MEDEF-International 

Policy makers & 

members of regulatory 

committees (ISO), 

Notified Bodies (Apragaz, 

LLRs, TUV, …) 

Still to enhance the project’s impact potential and 

sector creating nature, having policy makers and 

regulatory committees on board is key. The project 

will address this point. 

Performance data will be 

key for policy makers and 

regulatory committees. 

The newly developed 

safety and 
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decontamination 

methodologies also. 

Broader public 

Objective of the project is also to make the general 

public know about the latest advances in the H2 

field. 

General project 

information. 

 

 

 

b. Dissemination and Communication actions 

The objective is to address the above-mentioned audiences and bring to them the right 

tailor-made content. To do so, the consortium has set out an initial dissemination strategy 

outlined in the table below. For each measure, roles and responsibilities have been set 

out. Initial KPIs and objectives are defined in accordance with the needs of the project’s 

exploitation plan, as well as the ones from each individual partner. 

 

D&C actions Description and target audiences 

Target audience and 

reach by end of 

project 

Involved 

Partners 

Communication material & platforms 

Project 

website setup 

and animation 

An official project website will be published soon after 

the start of the project and be used for all 

dissemination and communication activities towards 

all audiences. The website will make available key 

outcomes and technical details (reports and 

deliverable abstracts) on a regular basis. All content 

shared at public events or workshops will also be 

made available for download. All project 

communications (as well as partner communications) 

will always mention the website. 

>150 unique 

monthly visitors by 

the end of the 

project 

Managed by 

AL 

All partners 

will be 

involved in 

the creation 

and 

proofreading 

of the 

disseminate

d content. 
Project social 

media setup 

and animation 

The official LinkedIn and Twitter accounts of the 

partners will be used to communicate on project 

results and redirect visitors to the website. All content 

published on the website will be communicated 

through the social media. 
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Periodic 

newsletter 

writing 

An official project newsletter will be published every 6 

months. The newsletter will include all latest news of 

the project at technical level. The newsletter aims at 

including technical data to the specific audiences 

presented in the previous tables. 

>200 subscribers by 

the end of the 

project 

Video 

production 

To facilitate the communication to all kinds of 

stakeholders and massify the impact of dissemination 

activities, videos will be produced during the project 

as they are more viral than text. Technical videos will 

explain how the various technologies work and the 

performance which can be achieved. A final video will 

be created near the end to present achieved results. 

>4 videos created by 

end of the project (2 

on testing, 2 on the 

demonstrator) 

>500 views per 

video before end of 

project 

AL (1), 

COVESS (1), 

EFECTIS (1),  

ENVITEST & 

WUT (1), 

SEGULA (1) 

Targeted dissemination activities 

Participation 

to fairs and 

congresses 

Partners of the project intend to participate in 

technical congresses and fairs to present the project, 

disseminate its results and try to attract future 

potential customers. 

Key targeted fairs and conferences: Participation to 

JEC (Bid for a JEC award), ISFEH (International Seminar 

on Fire and Explosion Hazards, 2024) and to the FIVE 

(Fires in vehicles conference, 2023 and 2025), 

European Conference on Composite Materials, 

International Conference on Composite Materials, 

HyVolution. 

 

>9 events to which 

partners of the 

consortium are 

present and discuss 

the project 

>30 contacts 

made across 

tube and 

trailer 

manufacture

rs 

AL (3), 

COVESS (3), 

ARKEMA (3) 

Participation 

to 

standardisatio

n committees 

Partners also intend to contribute and disseminate 

the knowledge developed throughout the project to 

standardisation committees. 

>3 standardisation 

committees 

attended 

AL, EFECTIS 

Presentation 

to the 

scientific 

community 

As the project involves important research activities, 

research papers will be published on a regular basis 

and either presented at conferences or published in 

scientific journals. 

Papers could be published at ICHS - Hydrogen Safety 

conference, International Symposium of Fire Safety 

Science, World Hydrogen Energy Conference – WHEC, 

European Conference on Composite Materials 

(ECCM), International Conference on Composite 

Science and Technology, International Journal of 

Hydrogen Energy, Energies, Composites Part B: 

Engineering 

>4 peer reviewed 

papers by project 

end, presented at 

conferences 

AL (1) WUT 

(1), EFECTIS 

(1), PPRIME 

(1) 
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Organisation 

of technical 

webinars & 

workshops 

Multiple webinars & workshops will be organised 

throughout the project to engage even more with 

potential customers. It will be key to present technical 

aspects of the project and have close discussions and 

find potential future customers. Webinars will be 

organised in the second half of the project once the 

demonstrator will generate the first datasets. 

>3 webinars & 

workshops (at least 

1 on project 

presentation, 1 on 

RCS 

recommendations, 1 

on testing 

methodologies) 

>50 participants 

each 

EFECTIS (1+), 

AL (1+),  

Organisation 

of key events 

at Brussels 

During the lifetime of the project, one large event will 

be organised to promote the project results as a 

consortium. The event will be held around M36 when 

all major results will be available. The event will be 

organised in Brussels to attract policy makers and tell 

them about the regulatory works of WP4 led by 

SEGULA.  

1 main event 

organised 

>100 attendance 

All partners 

 

 

III. Presentation Tools to follow 

the progress on Dissemination, 

Exploitation and 

Communication 
 

We decided to use an Excel file to follow our progress regarding :  

- targeted audiences  
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- Events : 

 

 

- The articles and Papers : 
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- The patents : 

 

 

 

 

 

- The targeted audience for the final workshop will be identified all along the project following 

contacts, events, … : 
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Also we will measure the number of : 

- visitors on ROAD TRHYP website  

- of videos related to the project, technical performances  

- of participants to the Webinars organised during the project 

- participation of Air Liquide and Efectis to norm Committees to promote ROAD TRHYP 

- Newsletter made 

and we will compare to the targets I)B)a) and I)B)b). 

 

 

IV. Conclusion 
The deliverable presents the tools used for Dissemination and Communication. 

The tools presented in this document will be used by all partners to record all the relevant 

actions in terms of Dissemination and Communication through the DigitalGuard platform. 

The indicators listed in §III) will be updated and compared regularly with the ones 

mentioned in our proposal cf §II)B)b). 


